
POST-SERVICE RECOVERY
EMOTION AND CUSTOMER

TRUST: THE ROLE OF
SATISFACTION AS MEDIATION

by Resekiani Mas Bakar

Submission date: 02-Apr-2020 08:53AM (UTC+0700)
Submission ID: 1287445939
File name: 5900-Final_copyedit-Bakar-2_Apr_Turnitin.docx (53.98K)
Word count: 3322
Character count: 19336

















4%
SIMILARITY INDEX

3%
INTERNET SOURCES

4%
PUBLICATIONS

1%
STUDENT PAPERS

1 3%

2 <1%

3 <1%

4 <1%

5 <1%

6 <1%

POST-SERVICE RECOVERY EMOTION AND CUSTOMER
TRUST: THE ROLE OF SATISFACTION AS MEDIATION
ORIGINALITY REPORT

PRIMARY SOURCES

Courtney Cronley, Youn kyoung Kim. "Intentions
to turnover", Leadership & Organization
Development Journal, 2017
Publication

Submitted to Central Queensland University
Student Paper

id.scribd.com
Internet Source

Submitted to University of Strathclyde
Student Paper

G. Shainesh. "Effects of trustworthiness and
trust on loyalty intentions", International Journal
of Bank Marketing, 2012
Publication

Submitted to Massey University
Student Paper



Exclude quotes Off

Exclude bibliography Off

Exclude matches Off


	POST-SERVICE RECOVERY EMOTION AND CUSTOMER TRUST: THE ROLE OF SATISFACTION AS MEDIATION
	by Resekiani Mas Bakar

	POST-SERVICE RECOVERY EMOTION AND CUSTOMER TRUST: THE ROLE OF SATISFACTION AS MEDIATION
	ORIGINALITY REPORT
	PRIMARY SOURCES


